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MARINE & OFFSHORE TRAVEL.

rreathrikor naparontar ATTOAOLHY

[1ATH LYT XPONH NAYTIAIA

O KONZTANTINOXZ OIKONOMOY ANAAYEI MQL TO CREW TRAVEL EEEAIZXETAI ZE KPIZIMO
MAPATONTA TIA THN EYHMEPIA TON NAYTIKQN KAl THN ANTATQNIZTIKOTHTA

KONSTANTINOS OIKONOMOU ANALYZES HOW CREW TRAVEL IS EVOLVING INTO A CRITICAL
FACTOR FOR SEAFARERS, WELL-BEING AND COMPETITIVENESS

MARINE & OFFSHORE TRAVEL.

a stratesic perrorMance DRIVER
"OR MODERN SHIPPING INDUSTRY

E ENA AIEONEE nepiBal\ov nou Siarapdooeral ouvexeos,
néoo éxel alkafel o pélos Tou crew travel;
[Mpokertar yia pua noAdmieupn npéxkinon. Agevos, to Si-
€0vés nep1ffardov yiverar odoéva Kal mo ananukd: yewro-
Aukés e€eAifels, kavovioukn MOAUMAOKAINTA, CUVEXEIS avatporeés.
Agetépou, 10 crew welfare épxetal, iows nep1oobtepo and noté, oto
enikevipo, kabws ouvdéetar peoa pe v anéSoon, t Siathpnon
OTEAEXMDV KA1 TEAIKA TNV €MIXEIPNOIAKN CUVEXEIA.

To 81e6vés o1kootompa Sev éyve amids mo nepimioko. Eyive A-
yOtepo «avektukd». Anartei moAd peyaiitepn akpifela ka epneipia
ot Siaxeipion twv petakivicemv kal twv npopnBeutdv. Xe autd to
nep1ardov, o poros evos e€e1bikeupévou travel partner eivai va S1a-
o@ajiler Sopn, aflomotia Kal 0Uc1aoUKES AVOELS, DOTE O VAUTIAIAKES
va propouv va Aertoupyoilv anpdokomrta, und onoradnmnote ouvOnKD.

Méoco empa relhikd 1o 1agiéi oro crew welfare;

To crew travel anotedei iows tov Kp101p6TEPO MAPAYOVIA TOU Crew
welfare ka1, xat’ enékraon, tns oUVOAIKAS emxelpnolakhs andédoons.
O k0K 0s epyaoias evos vautukol, AAAwote, EeKIVA KAl OAOKANP®-
vetan pe to tagid1 avaxdpnons kar enavanarpiopov tou. Otav n ta-
Si8iwukn epnelpia eivar opaii, noloukn kar adiatdpakn, o vavu-
KOs @tdvel oto mAoio £101110S, CUYKEVIPWIEVOS Kal PYUXOAOYIKA IIPoe-

N A GLOBAL landscape marked by constant disruption, how
has the role of crew travel evolved?
It is a multifaceted challenge. On one hand, the international
environment is becoming increasingly demanding, shaped by
geopolitical shifts, regulatory complexity, and continuous upheavals.
On the other hand, crew welfare has come —perhaps more than
ever— to the forefront, as it is directly linked to performance, staff
retention, and ultimately, business continuity.

The global ecosystem has not only grown more complex; it has also
become less forgiving. It demands far greater precision and expertise
in both travel operations and suppliers. In this environment, the
role of a specialized travel partner is to ensure structure, reliability,
and actionable solutions, enabling shipping companies to operate
seamlessly under any conditions.

What is the actual impact of travel on crew welfare?

Crew travel is arguably the most critical factor influencing crew
welfare and, by extension, overall operational performance. After
all, a seafarer’s work cycle begins and ends with their journey to and
from the vessel — from departure to repatriation. When the travel
experience is smooth, high-quality, and frictionless, seafarers arrive on
board ready, focused, and mentally prepared to perform. This serves

topaopévos va anodooer. Eror,
avurapPaverar épnpakrta 6u n
etaipeia avayvwpiler tnv afia
Kai tov poAo tou.

Y.e m1a ouykupia mou n na-
yk6op1a vavtiia avupetoiri-
Ce1 éNemppa SekGdwv x1AdG-
Swv vauuk®v, n moiétnta tou
crew travel ennpedder Gueoca
n Siathpnon mAnpwpdtwv,

my aviayovicukomiakarmy O Kwvotaviivos Oikovépou, Mpdedpos & CEO Marine Tours Group, pe Ioxuph Texvoyvwaia
avBexukdnta pias etaipeias.  Kai iotopia 45 erdv oto Marine & Offshore Travel.

Y10 miaioio autd, n ppovtida
TOU MANPOUATOS KAl N IMIXEl-

Konstantinos Oikonomou, President & CEO of Marine Tours Group, with strong expertise
and a 45-year history in Marine & Offshore Travel.

pnolakh anédoon Sev anote-
200V avukpoUOpEVES MPOTe-
paidtntes, addd ariniévdetes nmapapérpous s id1as orparnyikis.

H Texvnth Nonpooivn al\alel paySaia 6 ous tous kAadSous,
acpalds kai Tov ta8iSiwtikéd. Mods BAénere Tov pdho tns;

Me evBouoiaopd, addd kai pe oUveon. ZApepa n teXvnti vonpo-
oUvn eivar hdn pépos ms kabnpepivotntds pas. Bonba ownv auto-
paronoinon v S1a81kacidv, npoo@épel KaAdtepn e1k6va twv Se-
Sopévwv, emrpénel ota otedéxn s etaipeias va Aapfavouv taxo-
tepes Kail feductonomnpéves ano@paoels.

Qotbo0 n texvodoyia Sev eivar autookonos. Eivar epyaieio. H
aia s @aivetar 6tav npooPépel nepioodTePES EMAOYES KAl AMMAO-
nolei epyaoies, Sivovtas otous taiSiwukois cupfoirous tov xpo-
vo va ecudoouv oe 60a npaypaukd éxouv npotepaiétnta. [a epas
eivar §exdBapo: n texvodoyia anodidel ta péyiota érav evioxiel tnv
avBpdmvn kpion, 6x1 6tav npoonabei va v aviukatactioel.

Moios eivail 1eAikd o pélos evés travel partner ohpepa;

Bafia otpatnyikés. Or vavudiakés etaipeies xpeia{oviar KGu me-
proodtepo and évav taiSiwukd npopnbeuth. Xpeidloviar évav af-
6moto ouvepydm nmou Katavoel to anaitnuké S1eBvés nepiBdidov
ka1 BonBa ot Anyn oGvBetwv anopdoewv, unootpilovias €tol éva
KpIio1po pépos s eMmxeIPNoIakns Tous ALItoupyias.

Auté npeofetoupe: pe e€e1dikevon, otpamnyikés cuvepyaoies,
npovopiakh npéofaon oe 1a§iS1wuKS nepiEXGPEVO KA1 GUVIOVIONH
oe naykéopio eninedo, 1o crew travel petarpénetar oe orparnyikd
mieovékmpa. Kar 660 o1 ouvBhkes yivovial mo anartnukés, 1600
autds o poros Ba yiveral mo KataAutkos.

as tangible proof that the company truly values their contribution. At
a time when global shipping faces a shortage of tens of thousands of
seafarers, the quality of crew travel directly impacts crew retention,
market competitiveness, and corporate resilience. In this context,
crew care and operational efficiency are not conflicting priorities,
but rather interconnected parameters of the exact same strategy.

Artificial Intelligence is rapidly transforming every sector,
including travel. How do you view its role?

With enthusiasm, but also with prudence. Today, Al is already
embedded in our daily workflows. It automates processes, delivers
deeper data insights, and enables executives to make faster decisions.
However, technology is not an end in itself; it is a tool. Its true value
lies in expanding options and simplifying tasks, allowing travel
consultants to focus on high-priority issues. For us, one thing is
clear: technology yields the best results when it enhances human
judgment, rather than attempting to replace it.

What is the role of a travel partner today ?

Deeply strategic. Shipping companies need more than just a
travel supplier; they require a reliable partner who understands the
demanding international landscape and assists in navigating complex
decisions, thereby supporting a critical pillar of their operations.

This is our mission: leveraging specialized expertise, strategic
alliances, privileged access to travel inventory, and global coordination
to transform crew travel into a strategic advantage. And as conditions
become more demanding, this role will only grow more vital. @
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